Port folio 2011

Objective: Design a series of four bottles for a transparent, fruitbased beverage
with premium pricing.
Media: Adobe Illustrator, Adobe Photoshop, Stock Photos
Fonts: Century, Bell Gothic

Comments: Fruit images and labels printed on transparencies. Top band printed
on regular paper.

Objective: Design an identity for a soap product targeted to
children, but is also appealing to adults.
Media: Adobe Illustrator
Fonts: Lombriz, Futura

Comments: Packaging consists of a simple band around the soap with a custom die-cut at one end
(around the mascot of each soap).

Objective: Design a package for a moderately priced instant tea
Media: Adobe Illustrator, Adobe Photoshop, Stock Photos
Fonts: Freebooter Script, Garamond

Comments: Designed box template, layout, and set type in Illustrator, used Photoshop to edit stock
photos and vintage wallpaper patterns.

Objective: Design a series of boxes for three different kinds of cookies. Adhere
to Trader Joe’s identity standards
Media: Adobe Illustrator, Adobe Photoshop, Stock Photos
Fonts: Androgyne, Futura, Bodoni, Sudestada

Comments: I kept the boxes inconsistent to convey the sense of variety found in Trader Joe’s stores, but retained
some consistent elements to keep them united, such as vintage wallpaper textures and playful type treatments.

CURES Invitation, 1/1

Objective: Design an invitation for a CURES business seminar
Media: Adobe Illustrator, Stock Photos
Fonts: Agenda

Comments: Used circular imagry to reinforce the client’s “circle of beauty” concept. The colors in the
invitation were permitted to deviate from the usual brand colors to go with the summer season.

CURES Brochure, 1/1

Objective: Design a brochure to provide an introduction to the CURES Education
Partnership Program
Media: Adobe Illustrator, Stock Photography
Fonts: Agenda

Comments: Used curved elements to soften the layout, and reinforce the company’s “circle of beauty” concept.

Posters
Q-Cafe, 1/1

Objective: Create a series of posters to emphasize the qualities of a specialized
takeout lunch company based in large cities.
Media: Adobe Illustrator, Abobe Photoshop
Fonts: Hirogino W4, Hira-Kaku W8, Hand lettering

Comments: All photography and food arrangements made by me, hand-rendered some type. All posters
are 26” x 20” (2 of 4 posters shown)

Tomodachi, 1/2

Objective: Design an identity system for a low-priced grocery store specializing
in international products.
Media: Adobe Illustrator, Adobe Photoshop, Photos, Stock Photos
Fonts: MS PGothic, Hiragino Kaku Gothic

Comments: Developed concept, visual identiy, and branding for a grocery store specializing in international
foods.

Tomodachi, 2/2

And always with a

Smile.

tomodachi

Above all, the people we serve
are not only our customers,
but also our friends. We shall
always remember to be friendly
and approachable to all those
who seek our help.

Spirit Guide

Welcome.

to the only cooperative
grocery experience.

tomodachi
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Variety.

Our History

Opening Spread

Quality.

In 2004, Sarah Lynn Hart founded Tomodachi
International Grocery Store in Edgewater, NJ as a
single, standalone grocery store specializing in
international goods and fresh meats and produce.
Since then, Tomodachi has expanded to several
locations on the east and west coast. In the future, we
look forward to expanding even further in order to take
the whole United States on a food adventure.

Diversity. Cooperation.

Our Mission
At Tomodachi, we know that variety is
the spice of life and strive to offer the
most variety on locally grown produce.
Our variety of offerings also allows for
a wide range of options, and it also
encourages creativity and new ideas.

Since the beginning, our mission at Tomodachi has
been to provide the freshest
meats and produce, as
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food beginsinternational
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All of us at Tomodachi love learning
about new cultures, as well as our
own. We feel that each person and
culture has something special to
share with the world, and we love to
help others spread beautiful
messages from their cultures.

Inside Spread

Objective: Design a spirit guide to present the main values of an international
grocery store
Media: Adobe Illustrator, Adobe Photoshop, Photos, Stock Photos
Fonts: MS PGothic, Hiragino Kaku Gothic

Comments: Took photos and designed a booklet as a spirit guide for an international grocery store.

At Tomodachi, cooperation and
helpfulness is extremely important
to us. By working collaboratively, we
make sure you are completely
satisfied with your experience, and
we are also able to figure out ways
to make it even better.

Book Design
Momotaro, 1/2

Objective: Create a special edition children’s book based on the Legend of
Momotaro (Peach Boy), a Japanese folk tale
Media: Adobe Photoshop, Marker Illustrations, Japanese Stab-Binding,
Bookboard, Various Fabrics
Fonts: Hand Lettering

Comments: Illustrated and rendered all images and text by hand, created a curved box that resembles a
peach to hold the book.

Thank You
for looking

